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Sam Shad’s ‘Nevada Newsmakers,’ TV’s hottest political show, is expanding to cyberspace for 24-hour viewing

Viewers can download shows anytime on  nevadanewsmakers.com; political insiders hail move
RENO, Nev. — Nevada’s movers and shakers, activists and everyday observers of the Silver State’s political, business and educational landscapes will have an easier time tracking the hottest issues of the moment and what key leaders are saying when put on the spot. 

 That’s when “Nevada Newsmakers,” the four-days-a-week, half-hour interview show that’s become must-see television for insiders and concerned citizens alike will begin archiving its shows on its website: nevadanewsmakers.com. 

 Viewers who miss the day’s regular broadcast (12:30 p.m. Monday through Thursday, on Reno’s KRNV-TV News 4; and 4:30 p.m. on Las Vegas’ Cox Cable Channel 123, with repeats 5-6 a.m. Saturday and Sunday on KVBC-TV News 3, and multiple repeats on Channel 123); will be able to download the show beginning at 4:45 p.m. that same day. The website will carry the eight most recent shows in broadband stream and modem stream, as well as quotes from the day’s guests. During election cycles, the website will provide information on elections, and links to public offices such as the Secretary of State’s and county commissions’ so that voters can obtain information on candidates and races. 

 “People often comment that it’s difficult for them to watch the show at 12:30 in the afternoon,” says host and producer Sam Shad. “Now they can go to the website anytime they want the week a show is aired. They can even be working on their computer while listening to the show in the background. Now, there’s no reason not to be informed now about your government.” 

 The website presence will also make it easier for politicians, policy-makers and pundits in Washington, D.C., and elsewhere to keep close tabs on current events in Nevada. “With the incredible growth of  Nevada in population, business and economy, and as an international visitor destination, the interest in the state extends well beyond our borders,” said Dean Richard, who is joining Sam Shad Productions as Vice President of Sales and Marketing. “The show will have far-reaching influence and effect nationwide.” 

 Las Vegas-based political consultant Jim Denton, whose clients include Nevada U.S. Rep. Jim Gibbons, said having “Nevada Newsmakers” archived on the Web will save him time. “Not a week passes that someone does not call my office and ask if we can tape the show for them,” says Denton, who himself has been a frequent guest on the show. “Now with it online, I can save money on DVDs and VHS tapes.” 

 “Nevada Newsmakers” has become so popular as a political forum that candidates have announced their runs for office on the show, and other headline-making news stories have been broken on air, Denton noted. “During the 2003 Legislative session, Frank Luntz, nationally renowned pollster doing work on behalf of Keep Our Doctors in Nevada, broke his poll numbers on “Nevada Newsmakers” showing overwhelming support for tort reform in the state, which was reflected with voters passing Question 3 in the 2004 election.” 

Denton praised the website archiving as a good public service. “Sam has brought people access to a lot of issues and policymakers they never had access to. Putting it on-line is going to further that access to the issues and the people who shape public policy.” 

 Political insiders across Nevada are hailing the show’s entry into cyberspace: 

 • “This will be huge for everybody who’s interested in following the legislative and regulatory processes,” said state Sen. Randolph Townsend, of Reno. “Most of us in the political business follow the show daily because it has insights. The hosts ask questions that members of the public would ask if they were in a similar position. But everybody, including lawmakers, is busy and needs to find time to get caught up. We don’t always have time to pick the show up at 12:30.” 

 • “Sam Shad on demand. It’s perhaps the single best use of bandwidth that I can imagine,” said Nevada State Sen. Bob Beers, of Las Vegas. “Many Nevada legislators also work outside of the capitol, so this now makes it possible for us to watch when we’re out.” 

 • “Anybody who cares about the state and its future is at one time or another on the show,” said Alfredo Alonso, chief lobbyist with the law firm Lionel, Sawyer and Collins. “It’s extremely important to have it online. My ability to watch a show at 12:30 in the afternoon is virtually impossible.” 

 • “Everybody talks about the show, and now they can go back and find it,” said Mary Lau, executive director of the Retail Association of Nevada. “It’s sort of  Nevada’s version of Fox News Network. It’s a must-see.” 

 “Anybody who’s anybody in politics or business seems to be watching the show,” said Ralph Toddre, president and chief operating officer of Sunbelt Communications, owner of KRNV and KVBC. “The show is being quoted quite often by media and the people in power, politicians and media.” Putting the show online puts “Nevada Newsmakers” in step with the latest technological trend in news shows, Toddre said. 

 Shad hosted “Nevada Newsmakers” from 1993 to 2002 on Reno’s KOLO-TV Channel 8, and switched to KRNV in 2003. The show, which features various guest hosts with Shad, began airing on KVBC in southern Nevada in 2004, and is repeated many times a week on northern Nevada’s Charter Communications Cable TV Channel 12, and southern Nevada’s Cox Channel 123. 

 “Nevada Newsmakers” also repeats 9 to 11 a.m. Sundays on Newstalk 780 KOH-AM, in Reno. 

 “Now we’re going from statewide to worldwide,” Shad said. 

 “In the near future we’ll make the show available to people on their iPods, PDAs and cell phones.” 
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